UNIVERSITY

OTAGO

HEW ZRALAND

Otago Forum 2

The Service-Dominant Log
Proudly sponsored by the Ot

of Marketing: From Propositions to Practice

hool of Business as a res

rch development activity




UNIVERSITY

OTAGO

Otago Forum 2

The Service-Dominant Logic of Marketing: From Propositions to Practice
Proudly sponsored by the Otage School of Business as a re: h development activity
HEW ZRALAND




Otago Forum 2

The Service-Dominant Logic of Marketing: From Propositions to Practice
Proudly spansored by the Otage School of Business as a research development activity




